
DAFTAR PUSTAKA 

 
Christopher Lovelock, Service Marketing and Management, Prentice Hall, New 

Jersey, 2004. 
 
Colgate, M., & Lang, B. , Switching Barriers in Consumer Markets: An Investigation 

of the Financial Service Industry. Journal of Consumer Marketing. 18(4), 
2001. 

 
Engel, F.J., dkk.,  Consumen Behaviour.  9 edition. Harcourt,2001.  
 
Fandy Tjiptono,  Pemasaran Jasa, Bayumedia publishing, Malang, 2006. 
 
Hatane Semue dan Annette Veronica Kosasih, Hellen Novi. , Perilaku dan keputusan 

pembelian konsumen restoran melalui stimulus 50% discount di  Surabaya. 
Jurnal manajemen pemasaran, Vol. 2, No. 2, 2007. 

 
Hasyim & Rina Anindita. Prinsip – prinsip dasar metode riset bidang pemasaran. 

UIEU – university press. 2009. 
 
Husein Umar, Riset Pemasaran & Perilaku konsumen, PT Gramedia Utama, Jakarta, 

2005. 
 
Kasmir, 2004, Pemasaran Bank, Prenada Media, Jakarta hal 18 
 
Kotler, Philip, Manajemen Pemasaran Indonesia, edisi pertama, Salemba Empat, 

Jakarta, 2001. 
 
------------------, “Dasar-dasar Pemasaran”. Edisi Bahasa Indonesia. PT.Prehalindo, 

Jakarta, 2004. 
 
Lamb, Hair, McDaniel,  Marketing, Sixth Edition, Thomson Southwestern. 
 
Lee, Moonkyu and Lawrence F. Cunningham, 2001, “A Cost/Benefit Approach To 

Understanding Service Quality.” Journal of Service Marketing, Vol. 15 No. 2, 
2002. 

 
Miller, Kenneth E and Layton, R.A,  Fundamentals of marketing (4th ed.). McGraw-

Hill, Sidney, 2000 
 
Philip Kotler, Manajemen Pemasaran (Edisi Kesebelas), PT. Indeks Kelompok 

Gramedia, Jakarta, 2005. 



------------------, Marketing management. (12th ed.), Prentice Hall, New Jersey,  2006. 
 
Rangkuti, Fredy, 2002, Measuring Customer Satisfaction: Gaining Customer 

Relationship Strategy. Pustaka Utama, Jakarta.hal54 
 
Rambat Lupiyoadi. 2004. Manajemen Pemasaran Jasa : Teori dan Pratek. Jakarta: PT 

salemba Empat hal 181 
 
Sheth, J.N. & Mittal, Banwari, 2004, Customer behavior : a manajerial perspective. 

Thomson Learning, Amerika. 
 
Sugih Arto Pujangkoro, MM,  PRILAKU KONSUMEN SETELAH PEMBELIAN. 

Jurusan Teknik Industri . Fakultas Teknik  Universitas Sumatera Utara, 2003 
 
Sumarwan, U,  Perilaku Konsumen – Teori dan Penerapannya dalam Pemasaran. 

Jakarta: Ghalia Indonesia, 2003 
 
Triton P.B, SPSS 13.00 Terapan : Riset Statistik Parametrik. Penerbit Andi, 

Yogyakarta, 2006. 
 
Wisnalmawati, Pengaruh Persepsi Dimensi Kualitas Layanan Terhadap Niat 

pembelian Ulang. Jurnal Ekonomi dan Bisnis, No. 3 Jilid 10 2005. 
 
Zeithaml, Valerie, and Mary J. Bitner, 1996, Services Marketing, The Mc Graw Hill 

Companies, 1996. 
 
www.infobank.com Diakses  1 November 2011. 
 
1 www.bi.go.id, diunduh 8 November 2011. 
 
1 http://dudiwahyudi.com/pajak/tag/jasa-keuangan diakses 11 November 2011. 
 
 


